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Responsibilities of Online Marketplaces 

Online marketplaces play a significant role in protecting brand image for both sellers and buyers. 
Their responsibilities include: 

1. Enforcing Brand Protection Policies: 

o Marketplaces need to establish and enforce policies that protect 

brands from counterfeiting, trademark infringement, and misleading product listings. 

o Many platforms have reporting mechanisms where brands can flag counterfeit or 
unauthorized products. 

2. Monitoring Listings: 

o Marketplaces should actively 
monitor product listings to 
ensure that brands' 
intellectual property rights are 
respected. 

o Automated and manual 
review systems can help 
detect listings that violate 
brand guidelines. 

3. Handling Customer Complaints: 

o Responsiveness to customer 
complaints about fake or 
substandard products is 
crucial in maintaining a 
brand's reputation. 

o Marketplaces should provide 
quick resolutions, such as 
removing problematic listings 
and issuing refunds. 

4. Maintaining Authenticity 
Verification: 

o Some platforms implement 
verification processes for 
sellers to ensure they are 

authorized distributors or 
manufacturers, enhancing 
trust in the marketplace. 

o This can include requiring 
proof of authenticity or 
partnership with the brand. 

5. Data Security and Privacy: 

o Protecting customer data is 
important for maintaining 
trust. Marketplaces should 
ensure robust security 
protocols to protect sensitive 
information. 

o Any breaches or misuse of 
data can severely damage 
both the marketplace's and 
the brands' reputations. 

6. Transparent Reviews and Ratings: 

o Marketplaces should promote 
genuine, unbiased customer 
feedback. Fake reviews or 
manipulated ratings can 
harm a brand’s image. 

o Some platforms verify the 
authenticity of reviews to 
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ensure they reflect actual 
customer experiences. 

7. Customer Service and 
Communication: 

o A strong customer service 
infrastructure that addresses 
product issues promptly can 
reduce the likelihood of 
negative publicity. 

o Effective communication with 
customers about brand 
values and product quality 
can help protect and 
enhance the brand image. 

8. Educating Sellers on Brand 
Protection: 

o Online marketplaces should 
educate sellers about 
respecting 

intellectual property rights and avoiding 
practices that could damage the reputation of 
a brand. 

o Seller training or certification 
programs can also be 
implemented. 

9. Ensuring Compliance with Legal 
Requirements: 

o Marketplaces should ensure 
that sellers comply with 
relevant laws, including those 
related to product safety, 
advertising standards, and 
intellectual property rights.  

o Non-compliance can lead to 
legal actions that damage 
the platform's and brand’s 
reputation. 

By proactively addressing these areas, online 
marketplaces contribute to the protection and 
enhancement of a brand's image and help 
maintain a safe, trustworthy environment for 
consumers. 

5.2 Voluntary Programs 

Amazon’s Brand Registry and Transparency 
Programs 

Amazon offers two key programs—Brand 
Registry and Transparency—to help protect 
brand owners and their intellectual property 
while enhancing the overall shopping 
experience on the platform. Here's an overview 
of each: 

1. Amazon Brand Registry 

Amazon's Brand Registry program is designed 
to help brand owners protect their trademarks 
and intellectual property. It provides tools to 
improve brand presence and protect products 
from counterfeiters and unauthorized sellers. 

Key Features: 

 Trademark Protection: Brands must 
have a registered trademark to join 
the program. Once enrolled, Amazon 
helps protect your intellectual 
property from unauthorized use. 

 Enhanced Brand Content (EBC): 
Brand Registry members can create 
enhanced content for their product 
listings, such as richer images, 
videos, and detailed descriptions 
that improve the customer 
experience and brand visibility. 

 Amazon’s Automated Protection: 
The program uses machine learning 
and automated systems to 
proactively identify and remove 
infringing listings. It also helps 
monitor listings to spot possible 
violations quickly. 

 Brand Support and Reporting: Brand 
owners gain access to a dedicated 
support team at Amazon to handle 
any intellectual property-related 
issues. You can report violations 
directly through the Brand Registry 
dashboard. 
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 Access to Search and Reporting 
Tools: The program provides 
advanced search tools to help 
identify potential violations of your 
trademark, as well as the ability to 
monitor listings for potential issues 
with your brand. 

 Product Listings Control: You gain 
more control over your listings, 

allowing you to better manage product 
information, images, and content to ensure that 
what’s displayed accurately reflects your brand. 

2. Amazon Transparency 

The Transparency program is a product 
serialization service designed to help brands 
track and authenticate every unit of their 
products, ensuring that only genuine products 
reach customers. 

Key Features: 

 Unique Serialization Codes: Each 
unit of your product gets a unique 
Transparency code, which can be 
scanned by consumers to verify its 
authenticity. These codes are applied 
to packaging to help prevent 
counterfeit goods from being sold. 

 Consumer Verification: Customers 
can use the Transparency app or 
Amazon app to scan the code on a 
product, verifying that it’s legitimate. 
If a product lacks a valid 
Transparency code, Amazon will 
block the sale of the item. 

 Product Authentication: 
Transparency helps ensure that 
customers are receiving authentic 
products, reducing the risk of 
counterfeits and protecting both 
brand reputation and consumer 
trust. 

 Detailed Insights: The program 
provides detailed reports on product 
shipments, giving brands insights 
into where their products are going 

and ensuring that the right products 
are being sold. 

 Brand Protection: Transparency 
protects against counterfeit sellers 
by requiring sellers to provide the 
unique Transparency code, which is 
required for selling the product. This 
makes it easier for brands to combat 
counterfeit and unauthorized 
products. 

How Both Programs Work Together: 

 Brand Registry and Transparency 
complement each other in 
protecting brand image. Brand 
Registry offers tools to prevent 
unauthorized listings and 
infringements, while Transparency 
goes further by verifying the 
authenticity of each unit sold, 
ensuring that customers only receive 
genuine products. 

 When combined, these programs 
help ensure that your brand's 
products 

remain protected from counterfeiters, reduce 
the risk of negative customer experiences, and 
maintain the integrity of your listings on 
Amazon. 

Enrollment Requirements: 

 Brand Registry: You need a 
registered trademark that appears 
on the product or packaging. 

 Transparency: Participation requires 
brands to apply unique codes to 
their products, and a registered 
trademark is also required. 

Both programs help enhance a brand's 
presence on Amazon, protect its intellectual 
property, and build customer trust through 
better product authenticity and quality control. 

Alibaba’s Anti-Counterfeiting Alliance 

Alibaba's Anti-Counterfeiting Alliance (ACA) is 
an initiative by Alibaba Group aimed at 
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combating counterfeit goods and ensuring that 
intellectual property (IP) rights are respected 
across its platforms. The ACA is part of Alibaba's 
broader efforts to protect brands, maintain the 
integrity of the marketplace, and foster trust 
among consumers. 

Key Features and Goals of Alibaba's Anti-
Counterfeiting Alliance: 

1. Collaboration with Brands:     

o The ACA allows brands and 
intellectual property holders 
to join 

forces with Alibaba to tackle counterfeit 
products across Alibaba's e- commerce 
platforms (including Alibaba.com, Taobao, and 
Tmall). 

o By joining the ACA, brands 
can directly work with Alibaba 
to protect their intellectual 
property and fight 
counterfeiting effectively. 

2. Sharing of Best Practices: 

o The ACA provides a platform 
for brands to share insights, 
strategies, and best practices 
on countering counterfeiting 
and other IP 

violations. 

o It enables members to 
collaborate and learn from 
one another, strengthening 
the overall ecosystem in 
terms of counterfeit detection 
and prevention. 

3. Advanced Technology and AI: 

o Alibaba leverages artificial 
intelligence (AI) and machine 
learning to detect counterfeit 
listings more efficiently. The 
company continuously 
updates its technology to 
improve its ability to identify 

fake products and remove 
them quickly. 

o The ACA helps expand the 
reach of Alibaba's anti-
counterfeiting technologies, 
empowering brand owners to 
take proactive steps against 
infringement. 

4. Proactive Monitoring: 

o The ACA works with Alibaba to 
implement robust monitoring 
and detection mechanisms 
for counterfeit goods. This 
includes regular scanning of 
listings, product pages, and 
supply chains to identify 
potential counterfeit items 
before they reach customers. 

o Alibaba uses big data to track 
suspicious activity and 
quickly flag counterfeit listings 
for review. 

5. Joint Enforcement Actions: 

o When a counterfeit product is 
identified, ACA members can 
work with Alibaba to take swift 
enforcement actions, such as 
removing listings, banning 
sellers, and even pursuing 
legal action against 
counterfeiters. 

o The ACA facilitates stronger 
cooperation between brand 
owners and Alibaba's legal 
team to help tackle 
counterfeiting through both 
online and offline means. 

6. Access to Dedicated Support: 

o Members of the ACA receive 
dedicated support from 
Alibaba’s IP Protection team. 
This support helps with 
reporting counterfeit listings, 
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resolving disputes, and taking 
necessary legal actions. 

o The team provides brands 
with tools to streamline the 
process of protecting their 
intellectual property across 
Alibaba’s vast marketplace. 

7. Consumer Protection: 

o Alibaba’s anti-counterfeiting 
efforts aim to protect 
consumers by ensuring they 
have access to authentic and 
high-quality products. 

o The ACA works toward 
eliminating counterfeit goods 
that can harm consumers 
and tarnish the reputation of 
legitimate brands. 

8. Global Reach: 

o The ACA is not limited to a 
specific market or region; it 
helps protect brands in 
multiple countries, ensuring 
that counterfeit goods are 

tackled on a global scale. As Alibaba serves as 
a major international e- commerce platform, its 
anti-counterfeiting efforts have a broad reach. 

Benefits for Brands Joining the ACA: 

 Enhanced Protection: Brands gain 
access to Alibaba's advanced tools 
and technologies to combat 
counterfeiting and unauthorized 
sellers. 

 Stronger Enforcement: By joining the 
ACA, brands can take advantage of 
Alibaba’s infrastructure to enforce IP 
rights more effectively, with a 

Dedicated team and resources. 

 Global Network: The alliance 
connects brands with a network of 
other brand owners, fostering 

collaboration and collective action 
against counterfeiting. 

 Visibility and Trust: Being a part of 
the ACA signals to consumers that a 
brand is serious about protecting its 
products, enhancing its reputation 
and customer trust. 

eBay’s Verified Rights Owner (VeRO) program 

eBay's Verified Rights Owner (VeRO) Program 
is a trademark and intellectual property 
protection initiative designed to help intellectual 
property (IP) holders combat counterfeiting and 
other infringements on the platform. The 
program allows rights owners to report and 
have removed listings that violate their 
intellectual property rights, such as trademarks, 
copyrights, and patents. 

Key Features of the VeRO Program: 

1. Protection Against Counterfeiting: 

o The VeRO program helps 
brand owners and intellectual 
property holders protect their 
products by providing a 
streamlined process for 
reporting counterfeit or 
unauthorized listings. 

o This is crucial in preventing 
the sale of fake or 
unauthorized goods that can 
damage a brand’s reputation 
and mislead consumers. 

2. Eligibility for IP Owners: 

o To participate in the VeRO 
program, rights owners must 
be the legitimate holder of 
intellectual property (e.g., 
trademarks, copyrights, 
patents) and provide proof of 
ownership. 

o IP holders can enroll their 
trademarks, patents, and 
copyrights through eBay’s 
VeRO registration process. 
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3. Reporting Infringing Listings: 

o Once enrolled in the program, 
rights owners can use eBay’s 
tools to report listings that 
infringe on their intellectual 
property. 

o eBay provides an easy-to-
use online form where rights 
owners can submit claims of 
IP infringement and request 
that infringing listings be 
removed. 

4. eBay’s Fast Response to Violations: 

o When a rights owner submits 
a complaint, eBay’s team 
reviews it and may remove 
the listing if it is found to be in 
violation of the rights holder’s 
intellectual property. 

o In cases where the violation is 
severe or repeated, eBay may 
take further action against 
the seller, such as suspending 
or banning their account. 

5. Education for Sellers: 

o eBay provides educational 
resources to sellers, informing 
them about intellectual 
property laws and how to 
avoid selling counterfeit or 
unauthorized products. 

o This helps ensure that sellers 
are aware of the 
consequences of violating IP 
rights and encourages them 
to source products from 
legitimate channels. 

6. Transparency and Communication: 

o eBay’s VeRO program allows 
rights owners to 
communicate directly with 
sellers whose listings may 
infringe on their intellectual 

property. This can sometimes 
lead to the removal of 
infringing items without eBay 
intervention, especially in 
cases where sellers may not 
be aware of the violation. 

7. Tracking and Reporting Tools: 

o VeRO members have access 
to reporting tools and 
dashboards that provide a 
clear view of the infringement 
complaints they’ve made and 
the actions eBay has taken in 
response. 

o This gives brand owners the 
ability to track the 
effectiveness of their actions 
and ensure that their 
intellectual property is being 
respected across the 
platform. 

8. Global Reach: 

o The VeRO program operates 
globally, protecting 
intellectual property rights 
across eBay’s multiple 
international marketplaces. 
This allows rights owners to 
enforce their IP across eBay’s 
global network of buyers and 
sellers. 

9. Protection for Various Types of 
Intellectual Property: 

o The program covers a broad 
range of intellectual property 
types, including: 

 Trademarks: Protects 
brand names, logos, 
and other marks used 
to distinguish products 
or services. 

 Copyrights: Protects 
original works of 
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authorship, including 
written content, music, 
and artwork. 

 Patents: Protects 
inventions and unique 
product designs. 

 Other IP: The program 
also covers other 
types of intellectual 
property, such as 
trade dress and rights 
of publicity. 

How the VeRO Program Helps Brand Owners: 

 Combat Counterfeiting: By providing 
a tool for reporting counterfeit 
products, VeRO helps protect 
consumers from fraudulent goods 
and helps brands maintain their 
reputation. 

 Prevent Unauthorized Listings: 
Brands can stop unauthorized third-
party sellers from listing products 
under their name or trademark, 
ensuring only authorized vendors 
have the right to sell their goods. 

 Improve Customer Trust: 
Consumers are more likely to trust a 
platform that actively removes 
counterfeit or infringing products. The 
VeRO program fosters a safer 
marketplace for legitimate brands. 

 Enhanced Control Over IP: The VeRO 
program allows brands to manage 
their intellectual property more 
effectively on eBay, ensuring that no 
unauthorized seller takes advantage 
of their name or product. 

Benefits for Sellers: 

 Reduced Risk of Infringement: Sellers 
who adhere to IP laws are less likely 
to face eBay sanctions or have their 
accounts suspended. 

 Clear Guidelines: The VeRO program 
helps clarify what constitutes 
intellectual property infringement, 
offering sellers clear guidelines to 
avoid violations. 

 Protection from Fraudulent Sellers: 
Sellers who sell authentic products 
benefit from the removal of 
counterfeit listings, which can boost 
the visibility and trustworthiness of 
their legitimate offerings 
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